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When hunkering down to face a challenging economic climate, you 
might become so focused on survival that you don’t notice when the 
storm begins to weaken. In an article at BusinessWeek, Gene Marks 
explains how to spot true signs of a recovery:

Pay attention to the Consumer Confidence Measure, released by the 
Conference Board on the last Tuesday of each month. You can also 
track consumer confidence with less scientific metrics—such as auto 
sales or the number of pageviews at travel sites like Expedia.com.

Watch commodity prices, which will rise with heightened demand for 
raw materials like steel, copper and oil. “When the Baltic Dry Index 
is moving up,” he says, “it means economic activity is increasing.”

Use Google Trends to identify a shift in the media narrative. “When 
the number of times ‘Recovery’ is mentioned exceeds the number 
of times the word ‘Recession’ is mentioned,” he notes, “that means 
the media has now become bored with the ‘Recession’ and instead 
wants to talk about the ‘Recovery.’”

The Point: This too shall pass. “The recession of 1980-81 was followed 
by the recovery of 1982,” says Marks. “And so the recession of 
2008-2009 will be followed by the recovery, too. The only question 
is when.”
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The Short List
5 Additions to the 

Creative Dictionary:

1.	 Badvocate: People who passionately 
criticize or detract from companies, 
brands or products.

2.	 Telespam: a robo telemarketing 
call left on your voice mail

3.	 Bullosophy: a philosophical 
description of an advertising idea 
which is merely B.S.

4.	 Sharketer: marketer whose major 
goal is to sink his/her teeth into the 
wallet of unsuspecting customers.

5.	 Blogaholic: an excessive blogger

BONUS:

6.	 Cusstomer: a customer who rants 
at you without justifiable reason.


